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THE 
STRAIGHT 
GOODS

There is no right 
way to choose your 
instrument, says 
Hugh MacPherson, 
who hand-makes 
custom brushes, 
safety razors and 
straight blades for 
shaving enthusiasts. 
“The reality is that 
guys like to shave in 

their own way, and everyone shaves 
a bit differently,” says MacPherson, 
who runs Avalanche Artisans. “So we 
start with quality components, and 
go from there.” Along with German 
steel and silvertip badger hair for 
the brush, which is recognized as the 
universal standard for brush-hair 
quality, the handles are made from 
caribou and deer antlers and buffalo 
horns. The products aren’t cheap, 
but MacPherson says his family busi-
ness runs on quality. “That’s where 
we get our reward – doing something 
people appreciate,” he says.

Handling, not 
 manhandling,  a 
straight blade
Even at home, Joseph El-Hayek shaves 
with a straight razor, and he imports 
both his shaving gel and blades from 
Beirut, Lebanon. While most people 
simply get a shave along with their hair-
cut, the owner and barber at ZouZou 
Hair in Edmonton has a dedicated crew 
of regulars who come in exclusively for 
a hot shave.  >

What You’ll Need
A BRUSH
& TOWEL

A STRAIGHT
RAZOR

SHAVING 
GEL

FOR A STEP-BY-STEP  GUIDE TO HOW 
TO SHAVE WITH A STRAIGHT RAZOR, 
SEE PAGE 124
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C H O O S E  T H E 
R I G H T  R A Z O R

Here at You, Only Better, we pride ourselves on showing readers how to 
be a better ‘You.’ But never before have we offered a step-by-step guide 

on how to master self-improvement in all walks of life. In this inaugural 
edition of The Best of  You, we bring you the best of all things business, 

personal care and everything in between.
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SHAVING
WITH A 
STRAIGHT RAZOR

1 
Barbers have to use one new 
blade for each customer, but 

you can reuse yours. You 
may need a strop – a strip 
of leather – to polish and 

straighten the blade. Make 
sure it’s sharp.

2 
Cover your face with a hot 
towel. This softens the hair, 
making it easier to shave. 

Some barbers add scents or 
essential oils.

3 
Remove the towel and apply 

shaving gel. Don’t use a 
generic cream – you’ve come 

too far to settle.

4 
Angle the blade at 30 degrees 
and go with the grain to avoid 

razor burn.

5 
Start shaving! Begin from the 
sideburns and go downward 

in an L shape until you get 
to the jawline, then shave 

straight downward from the 
top of your cheek. Then move 

to the neck. Don’t rush it.

6 
Save the goatee and 

moustache for last. They 
take the most time. Make 

sure to reapply shaving  gel – 
even if there’s still some on 
your face, you want to be 

as moisturized as possible. 
When shaving the goatee, 

begin on one side and shave 
down to the jawline, then 

do the other side the same 
way. Take extra precautions 

around the moustache.

7 
If you don’t usually rock the 

solo moustache, take a selfi e 
before it’s gone.

DESCRIPTION
The smiley face is 
the gold standard 
of emojis. It also 
happens to be the 
least offensive

HOW TO USE IT 
When you’re pleased 
by an employee’s 
or co-worker’s 
performance

DESCRIPTION 
Winky face can imply 
a joke, or sometimes 
sexual innuendo

HOW TO USE IT
When you’re making 
a joke and it’s not 
completely clear 
you’re making a joke, 
winky face will save 
you from a poten-
tially devastating 
miscommunication

DESCRIPTION
Sad face is the 
opposite of 
happy face

HOW TO USE IT 
When you get bad 
news, use sad face 
emoji when you don’t 
know what else to say

DESCRIPTION
The smiling pile of 
poop is Canada’s 
favourite emoji

HOW TO USE IT
Insert randomly 
into an email to 
inject an element 
of the absurd

DESCRIPTION
Pizza slice is another 
Canadian favourite

HOW TO USE IT 
Use with a 
question mark  

DESCRIPTION 
Angry face: the look 
of frustration

HOW TO USE IT
When your boss asks 
you to do something, 
then tells you not to 
do it, then asks why 
you didn’t do it

You spend more time with them than your own family. They’re by your 
side (or in the cubicle opposite) during your best and worst career moments. They’re your 
co- workers, so you kind of have to get along. But saying or doing the wrong thing can have a 

damaging effect on those delicate workplace relationships. No one wants to be known as “Ms. 
Emails-in-all-caps” or “Mr. Creepyhugs.” To avoid alienating your co-workers, we asked Glenn 
Tibbles, vice-president of Cenera, for his tips on how to communicate effectively at the offi ce.

Guide to 
EFFECTIVE OFFICE 

COMMUNICATION

HOW TO USE EMOJIS AT WORK
Whether you like it or not, emojis are prolifi c in offi ce emails and they’re probably not going 
away any time soon. More than three-quarters of Americans admit to using an emoji in an 

offi ce email, according to a survey by Cotap. But not all emojis are created equal

> SCENARIO 
Your co-worker regularly 
microwaves last night’s 
supper in the microwave, 
sending fi sh smell through-
out the offi ce

  DON’T   Tell your offi ce-
mate what everyone really thinks 
of their leftover lunches

DO: Suck it up

> SCENARIO
Your co-worker tries to 
make conversation and all 
you want is to be left alone 
with your salad

 DON’T   Get up and walk 
out of the room, saying nothing, 
when they ask how your week-
end was

DO: Gingerly tell them you’ve 
been in meetings all morning 
and you need some time to work

> SCENARIO 
There’s no set dress code, 
but most people in the offi ce 
wear dress shirts, jackets or 
pencil skirts

  DON’T    Work in sneak-
ers,  and only sneakers

DO: Take a look at what other 
people are wearing and meet 
their standard. It shows respect

> SCENARIO
It’s casual Friday

 DON’T  Wear Lycra

DO: Dress down slightly from 
what you would normally wear 
to work

Lunchroom 
etiquette

What your  attire 
communicates to 
your co-workers

> SCENARIO 
You want to demonstrate to 
a client that you are excited 
about their business. What 
should you do?

What your 
emails say 
about you

 A   Write that you are 
 looking forward to 
working with them

 B   USE ALL CAPS TO 
COMMUNICATE 
YOUR GLEE

 C   Play hard-to-get by 
ignoring their emails

“ It’s better 
to be under-
dressed than 
overdressed,” 
Tibbles says.

“ It’s just 
important to 
preface it by 
saying, ‘I’m 
sorry, I don’t 
mean to be 
rude, but I just 
need a little bit 
of private time 
right now,” 
Tibbles says.

“ The all caps to 
me seems like 
somebody is 
screaming at 
me,” Tibbles 
says. “I think 
most people 
do get offended 
by that.”

Answer: A

Beer after work?

Can’t. Daughter’s dentist 
appointment.
Can’t. Daughter’s dentist 

Want to grab 
lunch?

TO FOLD SUIT JACKET
 Fold in half, shoulders together

  Pop one shoulder inside-out and fold over 
the other shoulder 

 Fold in half lengthwise 

 Fold in half crosswise

TO FOLD SHIRTS
 Lie buttoned-up shirt fl at, buttons down

  Fold in sides of shirt up to about an inch 
on either side of the collar, making sure 
to maintain a straight fold

  Sleeves should cross one another; 
fold back top sleeve so it lines up with 
the exterior fold and repeat with the 
other sleeve

  Fold up bottom of the shirt where the 
cuffs meet the sleeve

 Fold shirt in half crosswise again

TO FOLD PANTS
 Lay pants out fl at, folded along the pleat

  Fold pants in half so bottoms touch 
waistline

 Fold in half again

HOW TO PACK FOR A 
BUSINESS TRIP

                 KNOMAD PORTABLE 
ORGANIZER BY 
KNOMO $69.99

All of your essentials – passport, travel 
document tablet, credit cards – in one 
easy-to-access location

   STEPHEN KENN OVER-
NIGHT BAG $975.00

Designed by Alberta-born Stephen 
Kenn, this handsome overnight bag 
is made – and priced – to last a 
lifetime. It’s roomy enough to pack 
all the essentials but small enough to 
fi t in those ever-shrinking overhead 
compartments 

  SENNHEISER MOMEN-
TUM  GALAXY IN-EAR

SOUND ISOLATING 
 HEADPHONES  $119.99
Block out your gabbing neighbour 
and take full advantage of in-fl ight 
fi lms. These earbuds offer beautiful 
sound and excellent insulation from 
ambient noise

  NOKIA TREASURE 
TAG $29.98

Never forget your smartphone again. 
The Nokia Treasure Tag alerts you 
when you’re about to leave your most 
valuable possession behind. It can also 
be used as a tracking device

  KNOMAD PORTABLE 

1

2

3 4

1.  Roll shirts, ties, socks 
and underwear. It’s more 
space-maximizing than bund-
ling or folding

2. Stuff socks into shoes

3. Put shoes in fi rst

4.  Choose a colour scheme  
for your trip and bring 
clothes that can be mixed, 
matched and worn in multiple 
different ways

5.  Pack smaller, loose items into 
sealable pouches. To stay 
organized keep like with like: 
toiletries in one bag, chargers 
and cables in another

6.  Ensure all liquids and gels 
are in containers no larger 
than 100 millilitres and pack 
all those items into a single, 
one-litre bag. This will help you 
breeze through security

7.  Bring an iPad or tablet to stay 
informed and entertained

8.  Keep facial wipes and a 

  toothbrush in an accessible 
location to freshen up in the 
airport bathroom before 
your meeting

9.  Ensure electronics are 
charged: Outlets are not 
always easy to fi nd, and 
security may ask you to turn 
on your device

10.  Weigh your bag before you go. 
We’ve all seen those people 
taking everything out of one 
bag and putting it into another 
because they exceeded the 
50-pound weight allowance. 
Don’t be one of them

11. Bring a backup charger

12.  Only pack the essentials: Most 
hotel rooms come equipped 
with a blow dryer, iron and 
shampoo, so leave those 
items at home. If you’re not 
sure, call ahead

_____________

E X P E R T 
T I P_____________

Tuck folded pants 
between jacket fold 
to further prevent 

creasing

VERSUS
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HOW TO WEAR 
A SUIT JACKET

The team here at Alberta Venture has heard a lot of griping 
about ill-fi tting suit jackets lately. So we turned to Calgary-based image consultant Irina  Pringle 

to coach us on how to properly wear a men’s suit jacket, and Edmonton-based corporate 
image consultant Joanne Blake to tell us how a perfectly tailored women’s jacket should fi t.

“King Edward VII was so heavy that he could not get the bottom button fastened on his vest or, to be more historically kind, maybe he just forgot,” says Pringle. 
“His subjects, taking it as a fashion statement, followed his lead. Today most men’s suits, sports jackets or vests are not designed to button the bottom button.”

SHOULDERS
Seam should not 
go beyond your 
natural shoulder 
line. If the seam 
fi ts closer to the 
neck, the jacket 
is too tight

SLEEVES
Sleeves fall just 
below the wrist 
bone. Sleeves 
shouldn’t be 
much larger 
than the size 
of your arm

LAPEL

Notch lies above the bust. 
Lapels should lie fl at and 
refl ect the size of the 
woman. Wide lapels can 
overwhelm a small frame, 
Blake says

WAIST
A proper-fi tting 
jacket fi ts snugly 
in the waist but 
not so tight your 
buttons pop.

Button on a 
single-button 
suit should lie 
at or above the 
waistline
Higher button 
placements lend 
a slimmer look

FIT
Horizontal lines in 
the midriff indicate 
the jacket is too 
small, Blake says. 
Vertical creases 
between the 
shoulders and 
lapel indicate the 
jacket is too large

LENGTH
Bottom of jacket 
should fall just 
below the hipline

If worn with a 
skirt, jackets 
should be 
shorter, falling 
somewhere 
between the 
hipbone and 
the hipline

LAPEL When it comes to 
the lapel, Pringle says, 
rock your personal style. 
Wide, skinny, notched, 
peak. The options are 
increasing. Typically, 
thinner lapels are more 
modern, while wider 
lapels harken back to an 
earlier time (think ’70s)

BODY Shoulder 
seam shouldn’t go 
past the natural 
shoulder line, 
Pringle says.  If 
you go to shake 
someone’s hand 
and the suit  body 
raises up with your 
arm, the armholes 
are too low.

Gap between 
the shirt and 
collar indicates the 
jacket is too big

BOTTOM 
BUTTON
Never fasten 
the bottom 
button – ever

SLEEVES Let 
your arms hang 
naturally and curl 
your fi ngers like 
you’re about to 
grab something, 
Pringle says. Your 
jacket should fall 
at the crevice 
formed by your 
curled fi ngers

Sleeve cuffs 
should be exposed 
about one-quarter 
to half an inch

HOW TO WEAR A 
MEN’S SUIT JACKET

HOW TO WEAR A 
WOMEN’S SUIT JACKET

_____________

E X P E R T 
T I P_____________

The garment needs 
to fi t like a glove, 

not like a skin

Bridging education, business expertise, tools and 
infrastructure, AGILITY encompasses experiential 
learning opportunities in innovation and 
entrepreneurship at the University of Lethbridge.
 
AGILITY equips students with the resilience, 
responsiveness and adaptability to keep pace with an 
evolving labour and career market, providing the ability 
to tolerate risk and thrive in the face of change. 

LEARN MORE | agility-ulethbridge.ca

WHERE THE ENTREPRENEURIAL SPIRIT SOARS.
WHERE IDEAS CREATE A NEW REALITY.

WHERE TOMORROW’S BREAKTHROUGHS BEGIN TODAY.
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FIVE PODCASTS THAT WILL HELP 
YOU SOUND SMARTER ABOUT 

BUSINESS 
& MONEY

PLANET 
MONEY
Economics for 
beginners. Planet 
Money examines 
major economic 
concepts through 
audio stories – all 

told in terms so simple, even a humanities 
major can understand

BBC 
 BUSINESS 
DAILY
Get some context 
on major business 
stories of the 
day to the tune 
of those soothing      

       BBC accents

STARTUP
StartUp chronicles 
an entrepreneur’s 
journey from idea 
to launch while 
touching on some 
key challenges and 
surprises all entre-

preneurs face. The fi rst season follows host 
Alex Blumberg as he starts a podcasting 
empire, starting with this very podcast, 
StartUp, about starting a startup. Meta

ENTRE-
PRENEUR 
ON FIRE
John Lee 
Dumas chats 
with a different 
entrepreneur each 
day about how they 

turned an idea into a successful business

AV PLUS
A plug for our very own. 
In the Alberta Venture 
 podcast, we discuss the 
most pressing issues 

 affecting Alberta businesses and industry, 
and chat with infl uential leaders who are 
shaping the province today

B E S T
B U S I N E S S 
P O D C A S T

COMMUTE TO WORK LIKE A BOSS

Do you glad hand with 
constituents while cycling 

to the legislature?

Do you also 
take the LRT 

or get a staffer 
to pick you up 
for the day’s 

appointments?

Do you catch up on 
emails and news of 
the day while riding 

in the passenger seat 
along Highway 68, 
between Fort Mc-

Murray and Alberta’s 
capital city?

How do you prefer to get around?

CAR BIKE

YES

YES

YES

NO

NO

NO

YYC

You are 
Premier 
Rachel 
Notley

You are presi-
dent and CEO 
of ATB Dave 

Mowat

You are CEO of 
the Calgary 
Stampede 

Warren Connell

You are Brian 
Jean, leader 
of the Offi cial 

Opposition

You are 
Edmonton 
Mayor Don 

Iveson

You do not 
commute 

like a 
BOSS

You do not 
commute 

like a 
BOSS

Rachel 
NotleyMowat Iveson

Do you have a long 
commute?

Do you drive in 
a hybrid vehicle 

 covered in a 
ATB logo, with 
a 10-month-old 

Dogs With Wings 
assistance dog-

in-training named 
Vaughn in back?

Are you 
 welcomed 

to work by a 
marching band, 
fi reworks and 
a red-carpet 
parking spot?

YEG

YESYES NONO

Are you located 
in Calgary or 
Edmonton?

YESNO
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It’s actually up to you.  
Without nominations, deserving Professional Engineers and Professional  

Geoscientists will go unrecognized at the annual, preeminent event of our  

professions — The Summit Awards Gala.

Nominate greatness so our accomplished Members can be celebrated for their 

contributions to society. Nominate a peer, a colleague or even a project.  

Our new shareable digital nomination form makes it easier than ever.

Be AmonG excellence. Be AT The SummIT. 

Final submissions due october 15, 2015.   
nomInATe now! 

For more information visit apega.ca/summitnominations

Who Will be  
celebrated NeXt?

SummIT AwArdS 
NOMiNatiONs 

Be AmonG excellence. Be 

Final submissions due 
nomIn

SummIT
NOMiN

Final submissions due 

SummIT
NOMiN
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